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NOTE: Artempt five questions in all, selecting atleast one question from each Unit.
X-X-X
UNIT -1

IL.

II.

V.

VI

VIIL

VIIL

What is the difference between marketing and selling? Explain the objectives of

marketing management. (16)

Write a detailed note on marketing challenges in the 21* century that a marketer

confronts? (16)

What is a marketing-mix? What are its basic components? (16)

UNIT —- 11

What forces determines external marketing environment? Explain any three forces with

examples. (16)

Write a detailed note on consumer behaviour. (16)

Briefly explain determinants for demand forecasting, (16)
UNIT — 111

What is product development? What logical steps are involved in new product

development? (16)

Write short notes on the following:
a) PLC

b) Brand strategies and management (2x8)
P.T.O.
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UNIT -1V
1X.  What do you understand by promotion? Explain the components of promotion mix. (16)
X.  Write short notes on the following:-

a) Pricing strategies and policies

b) Inventory management (2x8)



