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1129
B.A./B.Sc. (General) First Semester

Advertising, Sales Promotion and Sales Management
Paper -1: Marketing Communication

(In all mediums)
Time allowed: 3 Hours Max. Marks: 100

NOTE: Attempt jive questions in all, including Question No. I which is compulsory and selecting
two questions from each. Unit.

x-x-x

I. Attempt any four of the following:-

a) Communication process elements.

b) Stages in marketing concepts

c) Bases of market segmentation

d) Differentiate between channel of distribution and physical distribution

e) Marketing myopia

f) Elements of packaging (4x5)

UNIT -1

II. Explain various types of communication done along with their relative importance
and limitations. (20)

III. Explain various stages of product life cycle and their impact on marketing mix

decisions. (20)

IV. Explain any one of the promotion mix methods in detail and justify its importance.
(20)

V. Why branding and packaging decision are vital to company success? Explain any one

of the them in depthly. (20)

UNIT - II

VI. What influences various market segmentation bases decision? Also discuss how
marketer develop a segmentation strategy with the help of product of your choice.

(20)
VII. What factors influence the type of channel decisions among direct and indirect

marketing channels? Explain the current trends in both of them. (20)

VIII. What are various product positioning strategies and why repositioning it from time to

time is important? Discuss. (20)

IX. Why the marketing research is utmost vital for any business? Also describe the entire
marketing research process. (20)

x-x-x

(Hindi and Punjabi versions enclosed)
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