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NOTE: Attempt five questions in all, including Question No. I which is compulsory and
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selecting two questions from each Unit.
X-X-X

Attempt any four the following:-
a) Discuss interdisciplinary nature of consumer behaviour

b) Discuss positive and negative motivations role in consumer behaviour
¢) Discuss the various forms of selective perception

d) Distinguish between and define social class and social status

e) Outline strategies for changing consumer attitude

f) Who are opinion leaders? (4x5)
UNIT -1

Describe the interrelationship between consumer behaviour as an academic discipline
and the marketing concept. What is the scope of consumer behaviour? (15)

What is the importance of customer value satisfaction concept for a marketer? How

does this help in retaining a customer? Give example. (15)

Discuss in detail the consumer research process? Outline the factors which influence
various key decisions during this process? (15)

Why are motivations the driving force behind consumer behavior? Discuss the
difference between hierarchy of needs and trip of needs systems of understanding

consumer motivation. (15)

UNIT -1I

Identify the sources of influence on attitude formation. Outline and explain the five

strategies for changing consumer attitudes. (15)
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Write short notes on:-
a) Lifestyle profile of consumer classes
b) Measures of consumer learning (15)

Discuss the three stages of consumer decision making in the process component of
the decision-making model. Explain the importance of relationship marketing in this

process. (15)

Discuss in detail the life style profiles of different consumer classes. Give examples.

(15)
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