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B.A./B.Sc. (General) 2nd Semester
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ADVERTISING, SALES PROMOTION AND SALES
MANAGEMENT (In all Mediums)

Paper-II Advertising

Time Allowed : Three Hours] [Maximum Marks : 100

Note :— Attempt four questions from Section-A and four questions
from Section-B (essay type) selecting two questions each
from Unit-I and Unit-II.

SECTION—A
1. Explain any three types of direct advertising media.
2. Is advertising a tool of marketing ? Explain.
3. What is the role of advertising in Indian Economy ?
4. Give the importance of Advertising Budget.
5. Explain different types of headlines,
6. What are the features of a good appeal ? 4x5=20

SECTION—B
UNIT—I

7. What is Advertising ? Explain the role of advertising in modern
business world. 20

8. What is Advertising Plan ? Describe the different steps of
advertising planning process. 20

9. Describe in detail the various types of advertising. 20
10. Define Non-Media Advertising. Give the difference between

Media aad Non-Media Advertising. Explain the merits and
demerits of Non-Media Advertising. 20
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UNIT—II
11. What Advertising Appeals ? Explain the different types of

Advertising Appeals. 20
12. Define Copy Layout. Explain the various principles of Good

Layout. 20
13. Write short notes on :

(a) Affordable method
(b) Percentage method
(c) Competitive parity and task objective method. 20

14. What is Advertising Budget-Procedure ? Explain the various

factors influencing the size of Advertising Budget. 20
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