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B.A./B.Sc. (General) 4th Semester
1059
ADVERTISING, SALES PROMOTION AND SALES
MANAGEMENT (In all Mediums)
Paper-IV Personal Selling and Salesmanship
Time Allowed : Three Hours] [Maximum Marks : 100
Note :— (1) Attempt any four questions from Section A. Each
question carries 5 marks.
(2) Attemptany two questions from Section B. Each question
carries 20 marks.
(3) Attempt any fwo questions from Section C. Each question
carries 20 marks.
SECTION—A
Write short notes on :(—
Meaning of door to door selling.
AIDA model.
Buying Motives.
Relationship between personal selling and advertising.

What is a sales manual ?

S

Importance of personal selling in distribution.
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SECTION—B
What do you mean by personal selling ? Discuss the importance
of personal selling in modern marketing.
Explain the various types of sales personnel and selling situations.
“Personal selling is much more important in the industrial markets™.
Discuss the characteristics of the industrial market and implications
for the selling function in the light of this statement.
Elucidate the personal selling process in detail. What is the
relevance of presentation and demonstration in the personal selling
process ?

SECTION—C
Explain the qualities required to become a successful salesman with
special reference to banking.
“Do you think selling is an attractive career” ? Explain this statement
in the light of the current business scenario.
Explain the relationship and importance of personal selling in the
various distribution networks.
Give the relevance of “reporting” in the process of selling and the

documents necessary for reporting.
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