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ADVERTISING SALES PROMOTION AND SALES
MANAGEMENT (In all Mediums)

Paper—VI : Sales Promotion and Public Relations—II

Time Allowed : Three Hours] [Maximum Marks : 100

SECTION—A

Note :— Do any four from the following questions.

I. Differentiate between consumer oriented sales promotion
and trade oriented sales promotion.

II. Explain point of purchase as a tool of sales promotion.

III. Distinguish between Display and Demonstration.

IV. How audio-visual act as an important tool of public
relations ?

V Publicity Vs. Public Relations.

VI. Write down the legal aspects of sales promotion. 4x5-20

SECTION—B

Note :— Do any two questions from the Section.

VII. Explain in detail the various forms ,of sales promotion.

VIII. What kind of sales promotion tools can be used to increase
the sales ?
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IX. How an effective sales promotion programme can be'
developed ?

X. How exhibition and fashion shows help in the promotion of
sales ? 2x20=40

SECTION— C

Note : — Do any two questions from the Section.

XI. Write down the features of public relations. Why public
relations are important ?

XII. What are the various tools that can be used for public
relations ?

XIII. Do ethics play an important role in sales promotion and
public relations ?

XIV. Explain social media as an emerging tool of sales promotion
and public relations. 2x20=40
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