Exam.Code:0002

Sub. Code: 0164
1058
B.A./B.Sc. (General) Second Semester
Advertising, Sales Promotion and Sales Management
Paper - II: Advertising
(In all mediums)
Time allowed: 3 Hours Max. Marks: 100

NOTE: Attempt five questions in all, including Question No. I (Unit-1) which is compulsory and
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selecting two questions each from Unit II - 111,
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Attempt any four of the following:-

a) Define publicity. How it is different from advertising?

b) List the various methods of advertising appropriation.

c) What are causes of waste in advertising?

d) Advertising is the backbone of modern marketing. Explain
e) What is Advertisement Reach?

f) What are the factors influencing successful media planning (4x5)
UNIT - 11

Elaborate the role of advertising in marketing mix. How it is involved with other

elements of marketing mix. (20)

Explain the various types of advertising on different bases. Discuss the role and
importance/ benefits of advertising for manufacturers, middlemen salespersons and
customers. (20)

What are the economic and social implications of advertising? (20)

Define advertising agency, discuss the role of advertising agencies in the advertising
industry. Discuss in detail the various methods of compensating an advertising
agency (20)

UNIT - 11

What do you understand by DAGMAR approach? Discuss its specifications for
setting up the advertising objectives. Explain on what grounds DAGMAR is
criticized. (20)

Discuss various types of advertising appeals. What is the importance of Humor
Appeal in advertising? Evaluate the patriotism, parental affection, style, comfort and
other advertising appeals as per the suitability in the modem advertising world. (20)

What do you mean by advertising effectiveness? Explain pre and post campaign
measures to evaluate effectiveness. (20)

Explain the different methods of determining advertising budget along with their
merits and demerits. (20)
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