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Exam.Code:0006
Sub. Code: 0561

1058
B.A./B.SC. (General) Sixth Semester

Advertising, Sales Promotion and Sales Management
Paper - VI: Sales Promotion and Public Relations - II

(In all mediums)
Time allowed: 3 Hours Max. Marks: 100

NOTE: Attempt five questions in all, including Question No. I which is compulsory and selecting
two questions from each Unit.

x-x-x

1. Attempt any four of the following:-

a) How far sales contests help in generating sales?

b) What are the limitations of distribution of samples to the consumers?

c) On what basis pre-testing of a sales promotion program is being done?

d) Differentiate between publicity and Public Relations.

e) Define the term specialities and novelities in context of Public Relations.

f) What kind of special events are being organised to improve Public Relations these
days? (4x5)

UNIT-I

II. What are the main features of sales promotion? Also discuss its importance in

marketing. (20)

III. "Sales force oriented form of sales promotion is considered to be the best among all

forms of sales promotion." Do you agree? (20)

IV. How do exhibitions and fashion shows help in increasing sales? (20)

V. Is it possible to make necessary modifications in a sales promotion program, if it does

not yield desired results? Give your views. (20)

UNIT-II

VI. "The importance of Public Relations is growing day by day in the field of marketing."

Explain your views in the context of this statement. (20)

VII. Public Service Activities are in vogue as a tool of public relations especially in Indian

context." Discuss. (20)

VIII. Describe news and speeches as tool of Public Relations. (20)

DC. Discuss the ethical and legal aspects of Sales Promotion. (20)
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