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B.A./B.Sc, (General) 6th Semester
Examination

1047
ADVERTISING SALES PROMOTION AND SALES

MANAGEMENT
(In All Mediums)

Paper : VI : Sales Promotion and Public
Relations*!!

Time: 3 Hours] [Max. Marks: 100

Seetion-A 4x5=20

Note : Do any four from the following questions.

L Define Sales Promotion technique.

2. What is difference between display and

demonstrations ?
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3. What are legal aspects of public relations ?

4. What is difference between publicity and public

relations ?

5. Distinguish between patronage and reward.

Section-B 20 each

Note : Do any two questions from the following questions

of this Section*

6. What is difference between trade oriented and

consumer oriented form of sales promotion ?

7. How conventions and conferences help in the

promotion of sales ?

8. How an effective sales promotion programme can be
j i j <•»developed ?

9. How lotteries, gifts and premium help in the

promotion of sales ?

Seetion-C 20 each

Note : Do any two questions from this Section.

10. Define public relations and explain its importance in

marketing.
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11. Explain the major tools of public relations in detail.

12. Do Ethics play an important role in sales promotion

and public relations ?

13. "Organising special event is a major tool of publicity

and public relations**. Discuss.
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