(i) Printed Pages: 8] " ROl DU i el i
(ii) Questions :9+9+9] Sub. Code : [0 IS |2J§_
Exam. Code : [0]0]0 |6
B.A./B.Sc. {General) 6th Semester
Examination

1047

JOURNALISM AND MASS COMMUNICATION
(Advertising and Public Relations)
(In All Mediums)

Time : 3 Hours] {Max. Marks : 70
Note - (1) Attempt five questions in all taking one from
each Unit.

(i) Each question carries equal marks.
(i) Q. No. 1 is compulsory. Do any four from
next 4 units.
1. Write short notes on (any seven) :
(1) PR Vs Advertising
(i1) Global Advertising
(i) PRO
(iv) Copywriter
(v) PR agency
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(vi) Benefits of PR
(vii) Press release
(vin1) Internet advertising
(ix) PR in crisis situation
(x) Creative dept in an Ad agency , Tx2=14
Unit-1
Why are marketers all over the world spending heavily
on advertising 7
| Or

. Explain the structure of a national level Ad agency. 14

Unit-11
What is copywriting and why is it important in
advertising ? |
Or

. What considerations are kept in mind while writing

copy for an ad ? 14
Unit-I11
Explain the different types of public in context of
PR. '
Or.

Explain the organization structure of a PR agency. 14
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Unit-1V
8. Explain the importance of Newsletter and Printed
Literatures as important PR tools.
| Or
9. How should a PRO handle media for gaining

" advantage for his/her organization ? 14
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