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NOTE: Attempt five questions in all, selecting atleast two questions from each Unit.
x-x-x

UNIT-I

I. Define marketing research. Discuss the significance of marketing research. (14)

II. What are various stages of conducting marketing research? Discuss with the help of
an example. (14)

III. What do you mean by Hypothesis? What are various types of hypothesis? Discuss the
process of hypothesis formulation. (14)

IV. What is scaling? Discuss various techniques scaling in detail. (14)

V. How schedule and questionnaire are different? Discuss the process of developing a
questionnaires? (14)

UNIT-II

VI. What is probability sampling? Discuss various techniques of probability sampling.
(14)

VII. What is data preparation? Discuss the importance of data preparation in research. (14)

VIII. Discuss the procedure of hypothesis testing with the help of an example. (14)

IX. a) What is the difference between correlation and regression?
b) What is R2 and Adjusted R2?
c) Define multi-colinearity?
d) What is multiple regressions? (4,4,4,2)

X. What is the significance of research report? Outline and explain the format of a
research report? (14)
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