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ADVERTISING, SALES PROMOTION & .

SALES MANAGEMENT (In all Mediums)
~ Paper-II Advertising—I
Time Allowed : Three Hours] [Maximum Marks : 100

Note :— Attempt four questions from Unit Aand twe questions each
from Unit B and Unit C. All carry equal marks of 20 each.

UNIT—A
. Write a short note on Co- operative advertising.
[I. How effectiveness of advertising appeal is measured ?
[II. What are the objectives of advertising ?
IV.. What is the importance.of Logo ?
V.  Are there any ethics in advertising ?
VI. Write a note on ‘Print media’ copy.
UNIT—B

VII. Define advertising and discuss its characteristics.

0165/BIK-810 i [Turn over



VIII. What is the role of advertising in the National Economy ?
IX. Write notes on following gt
(a) Advertising by producers
(b) Advertising by Social Institutions.
€ “Advertising promotes Social Welfare”. Comment.
UNIT—C
XI. Describe the functions and classification of Headlines.

XII. What are the important points you will remember in preparing
promotional copy for advertisement ? '

XI11. Describe determinants of allocating advertisement Budget.

XIV. How advertisement objectives are set ? Explain in the light of
DAGMAR approach.
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Note :-~ Attempt four questions from Unit A and two questions each
from Unit B and Unit C. All carry equal marks of 20 each.
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Note :— Attempt four questions from Unit A and two questions each
from Unit B and Unit C. All carry equal marks of 20 each.
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