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B.A./B.Sc. (General) 3 Year
1046
JOURNALISM AND MASS COMMUNICATION

(In all Mediums)
Paper — B : Advertising and Public Relations

* Time Allowed : Three Hours] [Maximum Marks : 70
Note : (1) Attempt five questions in total including question No. 1 which

is compulsory.
(2) Attempt one question from each Unit.

(3) All questions carry equal marks.

1. Write short notes on (any 7) :
(i) Internal Public
(ii) USP
@) RadiolJingle
(ivy PRO
(v) Bulletin Board
(vi) PR Agency
(vii) Social Media PR
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(vii) Advertising Ethics
(i) Copyrighting

(x) Adslogan

(xi) AdAgency

(xii) Public Opinion. 7x2=14
UNIT-I
Explain the structure of a PR agency. 14
OR '
Explain five different types of EXTERNAL PUBLIC whicha PRO
should focus on. 14
UNIT-II

How should the Press Conferencebe planned for PR purpose ?7 14
| OR

Explain four important PR tools. 14

UNIT-III
Explain the functions of creative department of an Ad agency. 14
OR

Differentiate between TV Advertising and Print Advertising. 14
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UNIT-IV

8. Explainthe principles of copyrighting fornewspaper Ads. 14
OR
9. Explainthe AIDA formulain detail with examples. 14
Bl )
Note : (1) Attempt five questions in total including question No. 1 which

is compulsory.

(2) Attemptone question from each Unit.

(3) Al questions carry equal marks.

[Turn over
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(ix) r-cre

x) fasmm= A
(xi) Fsmo oofd
(xii) < G | 7x2=14
eI
PR T # FEAT ) ST H | 14
FFar
mﬁm—w%ﬁaﬁmmﬁwﬁﬁawmo
F1 Higd FAT =AM 14
| 11
PR & vie & forg g g S Y e ST el ?
14
Fgar
9% AEwaql PR @TgAT e F | 14
gfe-111
R T & e fm @ @l A e w3 14
SIELN
A% R IR Bre B § F sa g 7 14
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8. wmw%ﬁamﬁ%mﬁ—ém%mﬁw

& | 14
SRE
9. AIDA?{H?&W@H@HWW@I 14
(Jaret =)

Note : (1) Attempt five questions in total including question No. 1 which

is compulsory.
(2) Attempt one question from each Unit.

(3) All questions carry equal marks.

| fon A3 BuT Aftuz ae fad
() ni3fed BF-AT
(i) USP
(i) ISE e
(iv) PRO
(v) gBfes g98
(vi) PR EHHAT
(vil) AHS HIEMT PR
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(viii) fefammus 3f3a3T.

(ix) Init-fouer
(x) fefammus amiar
(xi) fefomius EFAT
(xii) & HI | Tx2=14
gfse-1
PR BFHT € Hagar <f fenfim J | 14
i
STa98 BA-Ayd Tort U fefde fammt €t feniimr a9 frgh
8ug PRO & Jfe3 ads" gdter J| 14
gfse-11
PR ¥ H&IE BT A HHes § fae »itfis J96 grdter J ¢
14
H
919 HI3YTs PR A& BT fenrfimi &d | 14
gfse-111
fefyminus HAT ¥ JgeSHR fesar @ araAt & fenrfamr
aJ | 14
H

& & fefammus m3 fie fefammus fRe st »izg I 7 14
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gfse-1v
8. nETg ¥ fefimiust Bet anit-fsds 2 froist € fenrfimr
dd| 14
G
9. AIDA H39 €t 8e039s’ Afg3 feRsTaused fanffim &3 |
- 14
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