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] Unit-1
1. {a) Explain the role of marketing research in decision making. (8)
(b) Discuss the factors that affect the marketing research decisions. (8)

2. Explain the ways in which exploratory, descriptive and causal research connected to each other? How
they differ? |dentify the appropriate data collection methods Jssociated with each type of research.

Unit-il
Consumers without access to garage tend to polish their cars more frequently. Is the lack of garage @ good
variable for predicting sales of car polish? Are there other hypothesis that might explain this finding?
Discuss in-depth interviews, focus group and projective techniques in detail.

Unit-1ll
How would you select 3 set of phrases oOF adjectives for use in semantic differential scale to evaluate the
image of banks? Would the procedure differ if Likert scale is used? Explain by discussing the similarities
and differences between two scales.
(a) Discuss the difference between simple random, stratified random and cluster sampling techniques. (8)
(b) Briefly describe the concept of sampling efficiency of above mentioned sampling methods and discuss
the ways in which it could be improved. (8)

Unit IV
(a) Compare mean, median and mode a5 measures of central tendency. Wwhat purpose do they serve?
Why are averages called as a measure of central tendency? (8)
{b) A time study was conducted in a factory with the help of two samples of 10 workers. The times taken
by each respondent was recorded and presented 3as given in the table. Evaluate which of the sample is

more variable. (8)
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(a) What are the four properties of Binomial and Poisson distributions?
(b) Suppose that three individuals go to a drive-through restaurant and each one of them places an order.
What are the possibilities that all three, none of the three and at least two of the three orders will be

filled accurately. Consider percentage of correct orders filled to be 88%.

Unit-V

(a) What do you understand by sampling distribution of the means? Show with the help of an example the
relationship between sample means and population mean. (8)
(b) 45% of all graduates in a college are married. If a sample of 150graduates is selected at random, what
is the probability that the proportion of married students in the sample to be petween 40% and 48%. (8)
(a) What are some of the criteria used in the selection of a particular hypothesis—testing procedure? (8)
(b) For the following data evaluate at 5% level of significance that is there enough evidence available that
ry time for national restaurant.

the mean delivery time for local restaura

nt is less than mean delive
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