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B.A./B.Sc. (General) 1% Semester
(2122)

ADVERTISING, SALES PROMOTION AND SALES
MANAGEMENT (In all Mediums)

Paper-1 : Marketing Communication
Time Allowed : Three Hours] [Maximum Marks : 100

Note :— Attempt any FOUR questions from Section A carrying
5 marks each. Attempt any TWO questions from
Section B. Each question carries 20 marks. Attempt any
TWO questions from Section C. Each question carries
20 marks.

SECTION-A

Give feature of informal communication.

Define marketing Myopia.

Give importance of branding.

Give importance of promotion in marketing.

Write a note on importance of warehousing.

il ol o o

Define product positioning. 4x5=20
SECTION-B

7. 'What do you understand by marketing ? Distinguish between
traditional and modern concept of marketing. 20

8. What is product planning ? Discuss its importance. 20
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10.

11
12.

13

14.

What is communication ? Give its process in detail. 20
(a) What are various online marketing strategies ? 10

(b) What are the advantages of internet marketing ? 10
SECTION-C
Explain the different methods of Pricing. 20

What is segmentation ? What are the bases of segmenting the
market and the targeting strategies ? 20

Explain in detail the various steps of marketing research process.

20
What are the different factors affecting the choice of channel of
distribution in marketing 7 20
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