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B.A./B.Sc. (General) 3" Semester
(2122)

ADVERTISING, SALES PROMOTION AND
SALES MANAGEMENT

(In all Medium)
Paper-111 : Advertising Media

Time Allowed : Three Hours] [Maximum Marks : 100

Note :— Attempt FIVE questions in all, including Q. No. 1 (Unit I)
which is compulsory and selecting TWO questions each
from Unit II and Unit I1I. All questions carry equal marks.

UNIT—I
1. Attempt any FOUR questions :

(a) Define electronic media giving suitable examples.

(b) What is meant by Direct mail media of advertising ?

(c¢) What are the problems in reaching rural audience ?

(d) What is media scheduling ?

() How to measure the effectiveness of advertising ?

() What are advertising agencies and their role in promoting

advertising 7 | 5x4=20

UNIT—II

2. What are different types of advertising media ? Evaluate their

relative merits and demerits. '

3.  Explain the media scene in India.
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Discuss steps involved in Media planning.

What are the problems faced in reaching rural audience and

rural markets ? 20x2=40
UNIT—III

What is meant by advertising effectiveness ? How can it be

measured ?

Discuss the regulations affecting advertising in India.

Describe the advertising department and its functions.

How to choose advertising agency ? Discuss its role and

importance in promoting a product. 20x2=40
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