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B.A./B.Sc. (General) 6" Semester
(2053)
ADVERTISING SALES PROMOTION AND SALES
MANAGEMENT (In all Mediums)
Paper—VI : Sales Promotion and Public Relations—II

Time Allowed : Three Hours] [Maximum Marks : 100

Note :— (1) Attempt any four questions from Section A.
(2) Attempt any two questions from Section B & C.

SECTION-A
Note :— Do any four from the following questions.
I. What are the objectives of sales promotion ?

II.  Explain the advantages and disadvantages of sales promotion.
ITI. How can exhibitions, premiums and free goods be used as a tool

of sales promotion ?
I'V. How can media be used to build public relations ?

V. Write anote on legal aspects of sales promotion and public relations.
VI. Similarities between public relations and publicity. 4x5=20
SECTION-B

Note :— Do any two questions from the section.
VII. Define sales promotion and elaborate its role in marketing.
VIII. Explain the following :

(1)  Consumer oriented sales promotion.

@) Trade oriented sales promotion.

(i) Sales force oriented sales promotion.
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IX. Discuss the major tools of sales promotion.

X. Elaborate the process of developing an effective sales promotion
program. 2x20=40

SECTION-C

Note :— Do any two questions from the section.

X1. Discuss the tools of public relations.

XII. Explain the concept of public relations, its significance and its
causes of growth in the business world.

XIII. What is the importance of ethics in sales promotion and public
relations ?

XTIV. What are the emerging trends of public relations in the industry ?
2x20=40
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