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ADVERTISING, SALES PROMOTION AND SALES
MANAGEMENT (In all Mediums)

Paper-II : Advertising

Time Allowed : Three Hours] [Maximum Marks : 100

Note :— Attempt FOUR questions from Section A and FOUR

S

questions from Section B (Essay type), selecting TWO
questions each from Unit-I and Unit-IL.

SECTION—A
What is the difference between Publicity and Advertisement ?
What is Surrogate Advertising ?
Discuss the various elements of Media Strategy.
Write a note on legal aspects of advertising.
Define Target Audience in Advertising.
Is Advertising wasteful expenditure for a business ? Comment.
4x5=20
SECTION—B
UNIT—I

What is Advertising ? Discuss the role and importance/benefits
of advertising for manufacturers, middlemen, sales persons and

customers. 20
What are the different aspects of advertising one should consider
while setting up an advertising agency ? 20
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Why are ethics and social responsibilities important in
advertising ? 20

What are the different media types ? Explain their merits and
demerits. 20

UNIT—II

What do you understand by message appeal ? Explain different
message appeals with the help of examples. 20

What do you mean by creativity in advertising ? Discuss various
approaches to bring creativity in advertising. 20

What is Logo or Logo type ? What is its importance ? Explain
its functions with example. 20

Explain the advertising Budget Procedure. Also explain the factors
influencing the size of the advertising budget. 20
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