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and selecting one question from each Unit
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Attempt any four of the following in about 100-150 words cach:-
a)

b)

Advertisement Copy and USP
AIDA Formula and Copy Elements
¢) Design Vocabulary

d) Ad Agency

¢) Theme of an Ad Campaign

f) Fact Finding in PR

g) Plamning in PR

h) Evaluation in PR

i) Press Conference

_ (4x3)
j) Newsletter .

UNIT - 1
. What are the elements of an Advertising Copy? Explain their functions. (20)
[1l.  Write an elaborate note on Advertising Layout and Advertising Design. (20)
UNIT - 11
[V. Discuss the structure and functions of a typical Advertising Agency? (20)
V. Explain the concept and relevance of an Advertising Campaign. (20)
UNIT - 1L
\"% Write a detailed note on various stages of the PR Process. (20)
Explain in detail the 'Communication & Action' phase of the PR Process. (20)
VIL p i
viil. Explain the concept and importance of PR Tools | i:;
. 9 Explain with examples. (=
[x. Howhas New Media become it important PR tool? Explain with examj
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