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NOTE: Attempt fiv stions i '
e pi five questions in all, including Question No. I which is compuls
selecting one question from each Unit ’ dis
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[.  Explain the following in one or two lines only: -
a) Marketing concept
b) Cost oriented
¢) Scope of marketing
d) Technological influence (4x2)
UNIT -1
II.  Define marketing and elaborate on the stages of the product life cycle. (8)
1. Discuss the various marketing systems, including the production concept, product
concept, selling concept and societal marketing concept. (8)
UNIT - 1I
V. Discuss the factors influencing pricing decisions, both internal and external. (8)
V. Explain pricing strategies such as price skimming and penetration pricing. (8)
UNIT - 111
V]. Describe the characteristics and functions of various channels of distribution, including
direct, retail, wholesale, and agent channels. (8)
v]l. Differentiate between types of middlemen, along with their functions/roles. (8)
UNIT -1V
VvIII.  Discuss the role of marketing research in studying consumer dema.nd. (8) :
— : i derstanding and responding 10 consumer needs.
[X. Highlight the methods of surveys 1 un ®)
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