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(i) Questions

B.A./B.Sc. (General) 6" Semester
(2054)
JOURNALISM AND MASS COMMUNICATION
(In all Mediums)

Paper : Advertising & Public Relations

Time Allowed : Three Hours] [Maximum Marks : 70

Note :— Question No. 1 is compulsory. Attempt ONE question from

each unit.
1. Attempt any seven in 50-75 words each :—
(a) Branding
(b) Salespromotion
(c) AIDA
(d) Tagline

(e) Newsletter

(f)  Elements of typical advertisement
(g) Advertising copy

(h) Enlist PR tools

(1) 4P’s
(i) External Public Relations. 2x7=14
UNIT—I
2. Whatare the principles of advertising copywriting ? 14
OR
3. Discuss Media Relations and PR tools. 14
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UNIT—II

4.  Explain Public Relations in Public and Private Sector. 14
OR
5.  Describe the various types ol advertising with examples. 14
UNIT—III
6. Describe the various PR tools that can be used by a clothing
brand. 14
OR
7 Discuss Advertising and Public Relations in detail. 14
UNIT—IV
8.  What is the role of a PR professional in the private sector ?
14
OR
9. How can a PR professional effectively manage relations with the
media ? 14
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@) 4P's
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