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ADVERTISING SALES PROMOTION AND
SALES MANAGEMENT (In all Mediums)

Paper : VI - Sales Promotion & Public Relations-1I
Time Allowed : Three Hours] [Maximum Marks : 100

Note :— Attempt four short answer type questions from Section-A.
Each question will carry 5 marks. Attempt fwo questions
each from Sections-B and C respectively. Each question will
carry 20 marks.

SECTION—A

Discuss the forms of sales promotion.

Difference between sales promotion and public relations.

POP. |

Explain Handouts and Leaflets.

Write a short note on special events.

Discuss the similarities of publicity and public relations.
SECTION—B

7.  Discuss the role of sales promotion in the marketing mix. What are
the various types of sales promotion techniques ?

8. Define how sales promotion affects sales. Illustrate with an
example.

9. Evaluate samples and premium as tools of sales promotion.

10. Listand explain the use of various consumer promotion tools in
sales promotion.
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SECTION—C o
Define the term public relations and discuss its growing importance
and role in marketing. . '
«press Conferences arc important tools of public relations.”
Comment. - ) .
Explain the role of public relations in the marketing mix. I:xplal.n
the advantages of using internet for conducting successful public
relations activities.

(a) Explain the legislative control on sales promotion in India.

(b) What are the legal issues involved in public relations ?
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