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Bachelor of Arts (FYUP) 1** Semester
(2124)

JOURNALISM & MASS COMMUNICATION
(In all Mediums)
Paper : Introduction to Mass Communication JSMDSC1

Time Allowed : Three Hours] [Maximum Marks : 65

Note :— Attempt FOUR questions in all, including Q. No. 1 which
is compulsory and selecting ONE question each from
Unit-I to Unit-IIL
1. ‘Write short notes on any FIVE of the following in not more
than 75-100 words each :—
@ Define communication and explain its elements, briefly.
@ Differentiate between mediated and non-mediated
communication
@) What is the scope of mediated communication ?
(v) Discuss the Indian philosophy of communication —
Sahridayata.
(v)  Explain the concept of intrapersonal communication with an
example.
(v What are folk media & why are they significant in Indian
traditional communication ?
(vii) Define persuasive communication & its importance in
advertising.
(vii) Explain the ATDA model in the context of persuasive
communication.
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(%) Briefly describe the concept of public relations.
(®)  How do traditional Indian media contribute to cultural

preservation ? 5x4=20

UNIT-I
2. Discuss the process and scope of communication with suitable
examples. 15

3. Explain the different levels of communication (intra, inter, group,
public, and mass communication) with relevant illustrations. 15

UNIT-II
4. Analyse the Indian philosophy of communication, focusing on
Sadharanikaran & Natyashatra. 15
5. Explain the role of traditional Indian media forms, like music,
dance & drama in modern communication systems. ]
UNIT-1II
6. Discuss the principles of persuasion in communication and how
they are applied in advertising. 15
7. Define advertising & public relations, highlighting their
similarities & differences. 15
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