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B.A./B.Sc. (General) 6" Semester
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ADVERTISING SALES PROMOTION AND SALES

MANAGEMENT (In all Mediums)

Paper—VI : Sales Promotion and Public Relations—II
Time Allowed : Three Hours] [Maximum Marks : 100

Note :— Section A is compulsory. Attempt any FOUR questions.

1. @
(i)
(i)
(iv)
)

(vi)

From Sections B and C TWO questions are compulsory.
SECTION—A

Explain how sales promotion affects sales. Ilustrate with
an example. '

List out the importance of trade oriented sales promotion.

Lots of money and time need to be spent in advertising, if
sales promotion has to work. Why is advertising required
for sales promotion ?

What are the objectives and functions of press
conference ?

How is Public Relations different from Propaganda, Public
Opinion and Publicity ? Explain,

List the various factors to be kept in mind for planning a
PR Campaign. 4x5=20
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SECTION—B

What are the factors which influence sales promotion
growth ? What are the positive and negative effects of sales
promotion on brand volume ? Explain the problems or risk
involved in sales promotion.

Highlight the major differences between consumer sales promotion
and trade sales promotion. What are the major sales promotional
tools of middlemen ? Explain in detail of each promotional tool.

Explain briefly the various tools and techniques used in sales
promotion. Explain in brief each promotional tool.

Discuss steps involved in developing sales promotion programme.
Explain methods of evaluating sales promotion effectiveness.
2x20=40

SECTION—C

(a) Differentiate between publicity and public relations. State
importance of internet as a medium of publicity and public
relations. What are its costs and limitations ?

(b) What are the factors to be considered for organizing a
successful Press Conference ?

Discuss the ethical and legal aspects of sales promotion and
public relations. Give examples.

Explain major tools of Public Relations. Explain in detail of each
of the public relation tools. Describe the skills required to be an
effective Public Relations professional.
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9.

1.

(@ Your company has organized a blood donation camp in
which over 500 employees with a few of the top level

managers donated blood. Prepare a suitable press release

on this occasion.

(b) What is the role and importance of audio visual aids in

Public Relations ? What are the advantages of using
audio visual aids ? 2x20=40
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