Exam Code: 0001
Sub. Code: 0066
2041
B.A./B.Sc. (General) First Semester
Advertising, Sales Promotion and Sales Management
Paper - I: Marketing Communication
Time allowed: 3 Hours Max. Marks: 100

NOTE: Attempt five questions in all, including Question No. I which is compulsory and
selecting two questions from each Unit.
X-X-X
I.  Attempt any four of the following:-
a) What is Marketing Myopia?
b) Give significance of effective communication with examples.
c) How promotion decisions help in marketing”
d) What is the significance of product life cycle?
e) Discuss marketing as a social process.

f) What is the role of branding and packaging? (4x5)

UNIT -1
II. Discuss the nature and importance of communication with examples in detail.
(20)
III.. What is Internet Marketing? Describe how Internet helps in creating new and
effective communication platforms for business. (20)
IV.  Define Product. Explain its life cycle with suitable examples. (20)
V. Define Communication Process. What is the application of the communication
process in marketing? (20)

UNIT -1
VI. Discuss the policies and methods of Pricing. Give examples to support your
answer. (20)
VII. "Marketing research is essential for the successful positioning of a product".
Explain. (20)

VIII. What is meant by market segmentation? Develop any segmentation strategy with
suitable example. (20)

IX. Define integrated marketing communication. Discuss the role of integrated
marketing communication. _ (20)
X-X-X |
(Hindi and Punjabi versions enclosed)
P.T.O.
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