Exam. Code: 0006
Sub. Code: 0561
2071
B.A./B.Sc. (General) Sixth Semester
Advertising, Sales Promotion and Sales Management
Paper - VI: Sales Promotion and Public Relations - II
(In all mediums)

Time allowed: 3 Hours Max. Marks: 100

NOTE: Attempt five questions in all, including Question No. I which is compulsory
and selecting two questions from each Unit.

X-X-X
I.  Attempt any four of the following:-
a) What is sales promotion?
b) What do you understand by specialties and novelties?
c) Define public relations.
d) Name various tools of public relations.
e) What are consumer oriented sales?
1)) Explain the meaning of pre-testing in sales promotion. (4%5)
UNIT -1

II. Discuss in detail the nature and importance of sales in marketing promotion. (20)

III.  Discuss various steps of developing sales promotion programmes with examples.

(20)
IV.  Writ short note on:-
a)  Exhibitions and Fashion Shows
b)  Patronage and Rewards ‘ (2%10)

V. Discuss the pre-testing and implementing methods of sales promotion programmes
with examples. 20)
UNIT -1

VI.  What is the meaning of public relations? Highlight its role in marketing. (20)

VIL.  Discuss the emerging role of social media in improving various tools of publicity.

(20)
VIII.  Write a note on:-
a) Similarity of publicity and public relations
b) Designing handouts and leaflets (2x10)
IX. Discuss the ethical and legal issues associated with sales promotion. (20)
X-X-X

(Hindi and Punjabi versions enclosed) '
P.T.0.
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