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NOTE: Attempt four short answer type questions from Section-A. Attempt two questions each
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from Section B and C respectively.
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Section — A

Attempt any four of the following:-

a) Define marketing.

b) Write a short notes on customer service as applied to banking
¢) Distinguish between product and service.

d) What do you mean by ‘Bank Distribution’?

e) Explain briefly the goals of communication.

f) What are the types of products? (4x5)

Section - B

What do you mean by marketing planning? Discuss the various factors influencing

_marketing planning. (15)

Write short notes on:-

a) Mass marketing

b) Multiple marketing _ (2x7'72)

Explain in detail the concept of Relationship marketing in Banking. (15)

Define marketing research. Explain the various uses of marketing research.  (15)
‘Section - C

Discuss the concept of product/service delivery in Banking. (15)

What do you mean by promotion strategy in banking? Discuss the various steps in the

process of communication. (15)
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VIII. Explain the concept of corporate clients. How does the bank cater to corporate
clients? . (15)
IX. Discuss in detail the concept of international bank marketing. (15)
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